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F O R  I M M E D I A T E  R E L E A S E  
 
 

KUALA LUMPUR RANKS TOP 10 OUT OF 132 COUNTRIES FOR GLOBAL 
DESTINATION CITIES INDEX 

 
KUALA LUMPUR, 19 JUNE 2013 – Kuala Lumpur has ranked eighth among 132 destination cities in 

the world based on total international overnight visitor arrivals, according to MasterCard’s third 

annual Global Destination Cities Index.  

  

The MasterCard Global Destination Cities Index, launched in 2010, ranks cities in terms of the 

number of total international visitor arrivals, and the cross-border spending in the respective 

destination cities.  

 

Among countries in Asia, Kuala Lumpur ranked third, outranking developed cities such as Hong 

Kong, Seoul, Shanghai, Tokyo, Taipei, Beijing, and Guangzhou. The index also listed Kuala Lumpur’s 

five most important feeder cities, which are Singapore, Jakarta, Bangkok, Melbourne and Manila.  

  

This year, the total international overnight visitor spending for Kuala Lumpur is forecast to be 

US$7.8bil (RM24bil), an increase of 18% from US$6.4bil (RM19bil) last year, putting Kuala Lumpur 

in 13th place relative to other global destination cities, and also placing it in seventh place within 

Asia Pacific. 

 

MasterCard global economic adviser, Dr. Yuwa Hedrick-Wong said that the city could further 

boost and promote investment through public and private partnership.  

 

“The public sector has to increase investments in public infrastructure, facilities and local 

transport system to ensure traffic jam is reduced and the environment is protected. However, 

private businesses have their roles to play too, by investing in better restaurants and hotels, 

among other things.  

 

“When this partnership is sustained, we can have a virtual circle, which sees an improvement in 

the quality of life contributing towards more visitor arrivals,” he said. 

 

 



 

MALAYSIA TOURISM PROMOTION BOARD 
 (MINISTRY OF TOURISM & CULTURE, MALAYSIA) 

No. 2, Tower 1, Jalan P5/6, Precinct 5, 62200 Putrajaya, Malaysia 
Tel: +603 8891 8000; http://www.tourismmalaysia.gov.my 

www.facebook.com/friendofmalaysia; twitter.com/tourismmalaysia; blog.tourism.gov.my 

 

2 

 

 

This ranking is an indication of Malaysia’s healthy tourism industry, which has become more 

robust as it moves closer towards the Visit Malaysia Year (VMY) campaign, which is scheduled to 

happen next year.  

 

VMY 2014 is estimated to attract 28 million tourists to Malaysia, and RM 76 billion in tourist 

receipts, an increase of 7.2% and 14.5% respectively from the projected tourist arrivals and 

receipts for 2013.  

 

Malaysia recorded an overall growth of 15.9% with 6,449,398 tourists in the first quarter of 2013, 

as compared to 5,562,538 tourists in the same period in 2012.  

 
For more media releases, media info and media features on Malaysia’s tourism industry, kindly visit the Media Centre 
of Tourism Malaysia’s website at http://www.tourismmalaysia.gov.my/ 
 
MALAYSIA TOURISM PROMOTION BOARD OR TOURISM MALAYSIA is an agency under the Ministry of Tourism & 
Culture, Malaysia. While the Ministry of Tourism & Culture implements tourism policies, conducts studies and offers 
incentives for industry players, Tourism Malaysia focuses on the specific task of promoting Malaysia at the domestic 
and international level. Driven by its aspiration to promote Malaysia as a destination of excellence in this region, 
Tourism Malaysia has grown by leaps and bounds since its inception and has emerged as a major player in the 
nation’s socio-economic landscape. In 2012, Malaysia registered 25 million tourist arrivals and RM60.6 billion in 
tourist receipts. 
 
In 2014, Malaysia will celebrate its fourth VISIT MALAYSIA YEAR (VMY) with the theme “Celebrating 1Malaysia Truly 
Asia”. The VMY 2014 promotional campaign has started this year with a series of year-long special events and 
activities leading to VMY 2014. It will contribute to the Government’s target to receive 36 million tourist arrivals and 
RM168 billion in receipts by 2020, as outlined in the Malaysia Tourism Transformation Plan (MTTP) 2020.      
 
Press contact: 
Media Relations Unit: 
Mr. Razaidi Abd Rahim, Senior Asst. Director, Communications & Publicity Division 
Email: razaidi@tourism.gov.my 
 
Editorial Unit: 
Ms. Anis Rozalina Ramli, Editor, Communications & Publicity Division 
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